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The promotion of renewable energy sources is a high Community priority as it is outlined in the White Paper on “Energy for the Future: Renewable Source of Energy” (1997) and in the directive on “the promotion of electricity produced from renewable energy sources in the internal electricity market” (2001). 

At present the potential for exploiting RES is much higher than it is still used. For overcoming this gap promotion programmes are implemented in several countries. An increasing popular strategy is Green Electricity Pricing. In most Green Electricity Pricing offering countries this mechanism is accompanied by voluntary promotion tools so called Green Electricity Labels. 
This contribution analyses results from the CER2 project (www.cer2.net) and presents answers to the following questions: 

· What is the value of products and services that Green Electricity generated from RES may deliver to customers? 
· What are the lessons learnt from established Green Power marketing and Green Pricing programs in Austria and Germany? 
· How to transfer best practise with respect to Green Electricity quality label among the new EU Member States Poland, Czech Republic, Slovakia, Hungary, and Slovenia? 










