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Lifestyle is a way of life or living that reflects the attitudes and values of a person or group. Consumers with different lifestyles have different activities, interests, opinions, demographic features, and behaviors about consumption. The innovators play vital roles in promoting the acceptance of new technology. The new energy potential innovators are the earliest consumers or opinion leaders of new energy products. This research discusses the relationship among lifestyles of new energy innovators and their opinions, attitudes and adoption attention. In order to locate and contact the potential innovators in this field, the researchers cooperated with UNIDO-ICHET and obtained potential suitable interviewees' e-mail addresses. The questionnaire was designed in May 2005, and this survey was formally conducted between 11 August 2005 and 11 January 2006. The research method is an online survey and the sample is a voluntary sample. This survey successfully collected 1126 new energy innovators' information. The data was analyzed using SPSS statistics software. The researchers use factor analysis to determine the main factors describing the lifestyle of new energy innovators then use group analysis to divide the new energy innovators into different lifestyle categories. 







